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Executive Summary
Historic Prints, an e-commerce business 
specializing in historical and vintage wall 
art, sought to redirect its success from 
Amazon to its dedicated website, which 
had been experiencing low traffic and 
direct sales. The challenge was to boost 
the website’s visibility and transform it 
into a profitable direct sales channel.
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Challenge
Despite success on Amazon, Historic 
Prints' website lacked the traffic and 
visibility necessary to generate direct 
sales. The brand needed a strategy to 
attract more visitors and convert them 
into customers.
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Objectives

Awareness and Traffic Growth

Month-over-Month Traffic Increase: Immediate 
objectives were set to increase traffic, with a focus 
on informational content to attract a top-of-funnel 
audience, addressing awareness and education 
regarding historical and vintage wall art.

Phase 1

Seasonal Strategy Implementation
Seasonal Sales Alignment: Leveraging 
insights from Amazon sales data, SEO 
efforts were intensified during Q3 and 
Q4 to capitalize on the seasonal peaks 
associated with major events and 
holidays.

Phase 2
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Conversion and Sales Focus

Year-over-Year Growth Targeting: With a foundational traffic 
stream established, the strategy evolved to emphasize long-
term, sustainable growth, transitioning from MoM to YoY 
improvements in both traffic and direct online sales.

Phase 3

Brand Trust and Review 
Acquisition

Review-Driven Authority Building: 
Incorporating social proof via reviews through 
social media and email marketing 
campaigns, fostering brand trust and 
encouraging direct sales.

Phase 4

Get Started

https://outorigin.com/contact/
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SEO Strategy and Execution

On-Page Optimization

Before After

Site Redesign

Improved the site's aesthetic and user experience.

Content Optimization

Enhanced collection pages and fixed internal link structures.
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Before After
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Before After
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Content Strategy
Funnel-Based Content

Created TOF, MOF, and BOF content.

Content Clusters
Developed thematic content clusters like "Civil War 
Artifacts" and "Antique Map Collections”.

Technical SEO
Error Remediation

 Addressed 404s, fixed redirects, and updated 
external links.

Product Labeling
Implemented "sold out" tags and notification 
options for out-of-stock items.

Monitoring and Tools
Google Search Console

Monitored technical issues and content performance.

Ahrefs
Tracked keyword rankings and backlink profiles.
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Results

Clicks
An increase from 1.2K to 3.82K in the last 3 months.
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Impressions
More than doubled from 465K to 1.05M.
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CTR
Improved from 0.3% to 0.4%.
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Average Position
Enhanced from 13.9 to 12.5.

Over 16 months, clicks increased to 12.3K and impressions to 4.75M, with consistent CTR and better 
average positioning.
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The strategic SEO approach taken with Historic 
Prints has culminated in a robust online presence 
with year-over-year growth. This success story 
underscores the power of a data-driven, phased 
SEO strategy tailored to seasonal trends and 
consumer search behaviors.

Conclusion

Get Started

https://outorigin.com/contact/

