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Objective
The objective of this case study is to provide a 
comprehensive summary of the marketing 
deliverables, expenses, and return on investment 
(ROI) for Winnipeg Outfitters from August to 
December 2023.
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Marketing Deliverables & Expenses

Deliverables Costs

Google Ads
Management and creative services

Total Marketing Deliverables & Ad Spend
$55,018.77

Paid Invoices to Out Origin
$27,850.17

Meta (Facebook) Ads
Management and creative services

Ad Spend Breakdown
Facebook  $4,287.75
Google  $22,880.85

Email Marketing
Creation of responsive email templates
Implementation of automated email 
flows (4 core flows)

Execution of six email campaigns
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Revenue Breakdown
Email Marketing

Total Revenue from Email  $160,000.27
From Email Campaigns  $105,838.05
From Email Flows  $54,162.12

Revenue from Marketing Channels
Total Conversion Value (Revenue)

$438,683.79
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Paid Advertising Campaigns

Google Ads   $232,969.39

$279,302.01
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Facebook Ads  $46,332.62
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Campaigns
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Klaviyo Plan Cost $735.00

Email Marketing Objectives & Results

Core Email Flows 6 Email Campaigns

Welcome Series
3 emails

Browse Abandoned
3 emails

Active On-Site
3 emails

Checkout Abandoned Cart
3 emails

Sale Awareness Emails
2 emails

Sale Reminder Emails
2 emails

Sale Last Call Emails
2 emails
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Email Marketing Performance

Total Revenue from Email

Revenue from Campaigns    $105,838.05

Revenue from Flows  $54,162.12

$160,000.27
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Summary of Financials

Marketing Expenses

Marketing Attributed Revenue

Return on Ad Spend (ROAS)

Total Ad Spend (Google & FB) + Out Origin Fees $55,018.77

Total Conversion Value $438,683.79

ROAS 8x
Note
The 8x ROAS calculation does not include organic or direct Shopify sales, which further underscores the effectiveness of the 
marketing efforts.

Ad Spend
Facebook  $4,287.75
Google  $22,880.85
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From August to December 2023, Winnipeg Outfitters invested in 
marketing expenses, which includes ad spend and payments to Out Origin. 
This investment resulted in a significant return, generating a total 
conversion value of , yielding an impressive . This 
detailed breakdown shows that both email marketing and paid advertising 
played crucial roles in driving sales, with email campaigns and flows 
collectively contributing  to the total revenue.

$55,018.77 

$438,683.79 ROAS of 8x

$160,000.27

The strategic management and creative execution of 
Google and Meta ads, combined with a robust email 
marketing strategy, have proven to be highly effective for 
Winnipeg Outfitters, driving substantial revenue and 
achieving a strong ROI during this period.

Conclusion
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Get Started

https://outorigin.com/contact/

